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English Translation
Instructions: All Questions are compulsory.

Q. 1. Answer the following question (Any Two) (20)

1) What is development communication, and how does it contribute to social change?

2) How has digital media transformed the way development communication is

practiced?
3) How can mobile technology be used for effective development communication in
rural areas?

Q. 2. Write Short Notes. (Any Two) (10)

1) What are the key principles of development communication?

2)  What role does community radio play in promoting social change?

3) What are the benefits and challenges of using social media for development

campaigns?
4)  What are the key factors that determine the success of a development communication

campaign?
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