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         gwMZm… gd© àíZ Amdí¶H$. 

à. 1. Imbrb àíZmMr g{dñVa CÎmao {bhm. (H$moUVohr VrZ) (45) 

1)  ~«±S> à‘moeZgmR>r Om{hamVr qH$dm OZg§nH©$ dmnam¶Mo H$s Zmhr ho ì¶dgm¶ H$go R>adVmV?  

2)  H§$nZrMr gmd©O{ZH$ à{V‘m Am{U à{Vð>m KS>dÊ¶mV OZg§nH©$ H$gm ‘XV H$aVmo?  

3)  nma§nm[aH$ Om{hamV nÕVtnojm {S>{OQ>b Om{hamVr H$em àH$mao doJù¶m AmhoV?  

4)  àog [abrO g§ñWm§Zm OZVoer g§dmX gmYÊ¶mg H$er ‘XV H$aVmV?  

5)  gmoeb ‘r{S>¶m‘wio H§$nÝ¶m§Mm Om{hamVr Am{U OZg§nH©$ ¶mH$S>o nmhÊ¶mMm Ñ{ï>H$moZ H$gm ~Xbbm 
Amho? 

 

   

à. 2. Q>rnm {bhm. (H$moUVohr VrZ) (15) 

1)  Om{hamV Am{U OZg§nH©$ ¶m§À¶mVrb à‘wI ’$aH$ H$m¶ AmhoV?  

2)  Om{hamV ‘mo{h‘oMr àmW{‘H$ C{Ôï>o H$moUVr AmhoV?  

3)  Om{hamVtMo ‘w»¶ àH$ma H$moUVo AmhoV Am{U Vo doJdoJù¶m àojH$m§Zm H$go bú¶ H$aVmV?  

4)  Om{hamV ‘mo{h‘m§‘Ü¶o ^md{ZH$ AmH$f©UmMr ^y{‘H$m H$m¶ AgVo?  

5)  BÝâbwE§ga ‘mH}$qQ>JMo ’$m¶Xo Am{U AmìhmZo H$m¶ AmhoV?  

   

  English Translation 
            Instructions:   All Questions are compulsory.                       

Q. 1. Answer the following question (Any Three) (45) 

1)  How do businesses determine whether to use advertising or PR for brand promotion?  

2)  How does PR help in shaping a company’s public image and reputation?  

3)  How does digital advertising compare to traditional advertising methods?  

4)  How do press releases help organizations communicate with the public?  

5)  How has social media changed the way companies approach advertising and PR?  

   

Q. 2. Write Short Notes. (Any Three) (15) 

1)  What are the key differences between advertising and public relations?  

2)  What are the primary goals of an advertising campaign?  

3)  What are the main types of advertising, and how do they target different audiences?  

4)  What role does emotional appeal play in advertising campaigns?  
5)  What are the benefits and challenges of influencer marketing?  
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