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English Translation

Instructions: All Questions are compulsory.

Answer the following question (Any Three) (45)
How do businesses determine whether to use advertising or PR for brand promotion?

How does PR help in shaping a company’s public image and reputation?

How does digital advertising compare to traditional advertising methods?

How do press releases help organizations communicate with the public?

How has social media changed the way companies approach advertising and PR?

Write Short Notes. (Any Three) (15)
What are the key differences between advertising and public relations?

What are the primary goals of an advertising campaign?

What are the main types of advertising, and how do they target different audiences?

What role does emotional appeal play in advertising campaigns?

What are the benefits and challenges of influencer marketing?
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